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North American Properties is hoping to duplicate the success of its Avalon project
with Revel, a $900 million mixed-use development underway in Duluth, Georgia.

The Southeast's Real Estate Source

ITS PLACE

ATLANTA KNOWS

The city’s top retail projects are dense mixed-use
destinations designed with placemaking in mind.

By John Nelson

The days of the “build it and they
will come” mentality for retail
development are over, according
to Atlanta’s most prolific retail and
mixed-use developers.

Jeff Fuqua, principal of Atlanta-
based Fuqua Development, says that
Atlanta has changed so much over the
past few years, so naturally the retail

being built is reflecting that shift.

“The kind of centers that we're
building today are so different,” says
Fuqua. “In the old days we didn't
build centers that were places, it was
difficult to execute. Now every project
has to be a place — suburban, urban
or otherwise.”

see DEVELOPERS, page 37

INVESTORS STOCKING THEIR SHELVES IN ATLANTA

Grocery-anchored shopping centers are the No. 1 retail investment category in the metro area.

By John Nelson

rocery stores remain the pre-
Gmier retail category in the
eyes of investors looking to
purchase in the metro Atlanta area.

Grocery-anchored shopping centers
dominated the list of CoStar Group’s

20 “recent significant sales” in its sec-
ond-quarter Atlanta retail market re-
port, nabbing the top four spots.
“Grocery-anchored has continued
to be the most attractive retail seg-
ment and will continue to be since

AUTO, AEROSPACE USERS
RACE TO THE SOUTHEAST

Infrastructure, existing supply chain lure advanced
manufacturers to Alabama and South Carolina.

By Camren Skelton

The race to land automotive and
aerospace users is on in the
Southeast, and Alabama and
South Carolina are leading the pack.
Advanced manufacturing giants
are chasing the states” infrastructure,
labor pools and established supply
chains, and their pace is not slowing.

“When companies are deciding
where to locate, what they’re really
doing is a risk analysis,” says Greg
Canfield, Secretary of Commerce for
the State of Alabama. “It’s all about
mitigating and minimizing risk.”

see MANUFACTURING, page 44

there's always a demand for food,”
says Fred Victor, vice president of
retail investment services with Tran-
swestern’s Atlanta office. “Grocers
create exceptional traffic flows. Across
all classes of retail, high-quality gro-

cery-anchored deals offer the most se-
cure investment for well-capitalized
buyers and are most resistant to fears
of online takeover.”

see INVESTORS, page 42

Burton Property Group is underway on a $75 million facility in Mobile, Alabama, that will
support engine and parts manufacturing for all Continental Motors Group product lines.
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ATLANTA KNOWS ITS PLACE
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“You have to get people out of their
homes and build a sense of commu-
nity where people want to engage and
shop,” adds Jeff Gar-
rison, partner at S.J.
Collins Enterprises,
another local retail
and mixed-use de-
veloper.
. Developers deliv-

ered approximately
2.9 million square
feet of retail space in

Jeff 2017, making it the
Garrison most  voluminous
S.J. Collins year for retail deliv-
Enterprises eries since the reces-

sion, according to
CoStar Group. In the past 12 months,
1.4 million square feet of retail space
was delivered and 2.6 million square
feet was absorbed, a healthy ratio for a
metro Atlanta market that has histori-
cally delivered more space than has
been absorbed.

The teams behind this new wave of
construction have a unique relation-
ship with Atlanta because nearly all
of the developers are based locally.
In addition to Fuqua Development
and S.J. Collins, companies with retail
and mixed-use projects either under-
way or newly delivered in the metro
area include Selig Enterprises, Halp-
ern Enterprises, Third & Urban, Paces
Properties, New City Properties and
Braves Development Co. (BDC), an
affiliate of the Atlanta Braves and the
master developer behind The Battery
Atlanta in Cobb County.

The vast majority of retail space in
Atlanta’s development pipeline is lo-
cated in the northern intown submar-
kets and suburbs. According to Co-
Star, approximately 92 percent of the
retail space under construction sits
above Interstate 20, metro Atlanta’s
unofficial equator.

Atlanta’s newest crop of retail-
heavy development is situated within
larger mixed-use projects, almost all
of which have a multifamily compo-
nent. Since 2010, about one-third of
all new apartment units built in metro
Atlanta have included on-site retail or
restaurants, either on the ground floor
or as part of a larger mixed-use de-
velopment, accord-
ing to CoStar. This
is more than five
times the historical
average for mixed-
use development in
metro Atlanta.

David Weinert,
partner and senior

vice president of
David leasing at Cincin-
Weinert nati-based North
g American Properties

North American
Properties (NAP), says that the

mixed-use trend for
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Atlanta-based Selig Enterprises is helping establish Midtown's Upper Westside neighborhood with The Works, an 80-acre mixed-use
development facing Chattahoochee Avenue. The project will reportedly cost $1 billion to develop.

retail and restaurant space isn’t go-
ing away anytime soon, and not just
in Atlanta.

“The only way a critical mass of
retail is ever going to get built in this
country again is via retail-driven
mixed-use development,” says Wein-
ert. “That is really what the retail and
development community seeks, along
with today’s consumers.”

Jack Halpern, chairman of Halpern
Enterprises, says the
reason behind the
mixed-use model is
economical. As it’s
becoming more ex-
pensive to build, it’s
more conducive to
build dense, vertical
projects that are in-
tegrated with other
uses.

“Developers have
to fit more square
footage on each site
in order to make
their numbers work,” says Halpern.

One added bonus of developing or
owning retail space in mixed-use proj-
ects is the higher rents these spaces
command. According to CoStar, retail
space built in metro Atlanta since 2010
has an average asking rent of nearly
$24 per square foot. Retail space with-
in mixed-use projects, however, has
averaged roughly 25 percent higher
rental rates over that same time pe-
riod.

Jack
Halpern
Halpern
Enterprises

Welcome to Midtown

A significant amount of the urban
ground-up and infill development un-
derway is in Atlanta’s West Midtown
district. Once a rail spur and indus-
trial haven, West Midtown has built

up a reputation over the past several
years as a mecca for Atlanta’s res-
taurant scene, as well as for some of
the city’s most popular breweries, in-

Meet with our team
during the ICSC Southeast
Conference & Dealmaking
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cluding Monday Night Brewing, Red
Brick Brewing Co., Scofflaw Brewing,
Urban Tree Cidery and Second Self
Beer Co.

=

October 2018 - 37


http://www.REBusinessOnline.com

Atlanta-based Paces Properties recently signed Three Taverns Brewery to open up its new Imaginarium concept at Atlanta Dairies,
an adaptive reuse project in East Atlanta’s Reynoldstown district.

“If you do a tour of best-in-class res-
taurants in Atlanta, it’s going to bring
you to West Midtown,” says Garrison
of S.J. Collins. “People even come in
from the suburban communities to
have that urban, foodie flavor. Con-
cierges in downtown hotels are sug-
gesting to guests West Midtown res-
taurants like The Optimist, Barcelona,
Bocado Burger or Cooks & Soldiers.”

Building off the lifestyle trends of
the neighborhood and its proximity
to employment hubs in Downtown,
Midtown and Georgia Tech, West
Midtown is now home to cranes and
bulldozers that are setting the table
for a new batch of mixed-use projects.

In the Upper Westside, a northern
pocket of West Midtown, Selig En-
terprises is underway on The Works,
a reportedly $1 billion development
that will span 80 acres.

“The Works will be a place where
we preserve the wonderful character
of the 1950s and 60s industrial build-
ings, but infuse new energy with
modern finishes, public art and green

space,” says Mindy Selig, vice presi-
dent of Selig Enterprises. “Our goal
is to create constant
energy throughout
the property by of-
fering a tenant mix
that appeals to every
demographic.”
Selig Enterprises |
welcomed the first
tenant at The Works,

Ballard Designs, this i
summer. Ballard De- Mindy Selig
signs is an Atlanta- Selig

based retail compa- Enterprises

ny that designs and
sells home furniture
and accessories.

Phase I of The Works will also in-
clude office space, and residences will
be added in future phases. Selig plans
to announce more retailers and res-
taurants coming to the project in the
coming months.

“Curating the right mix of dining,
retail and entertainment tenants is
crucial to the success of our develop-

The Interlock in West Midtown will feature 100,000 square feet of retail and restaurant
space. S.J. Collins is targeting concepts to complement the project’s offices and hotel.
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ment,” says Selig.

South of The Works in the heart of
West Midtown is a pair of mixed-use
projects coming to Howell Mill Road.
The Allen Morris Co. broke ground
in August on Star Metals, two mixed-
use buildings that will feature offices,
residences and approximately 50,000
square feet of retail space.

S.J. Collins also recently announced
The Interlock, a public-private ven-
ture with Georgia Tech which will oc-
cupy about one quarter of the project’s
200,000 square feet of office space. The
development will also include resi-
dences, single-family homes and West
Midtown’s first hotel, a 145-room
boutique property under the Marriott
Tribute Portfolio brand.

S.J. Collins will also add 100,000
square feet of retail space at The In-
terlock, which is about a mile away
from Georgia Tech’s campus at the
intersection of Howell Mill and 14th
Street. Garrison says that the compa-
ny is targeting unique restaurants that
will build off the momentum already

established at West Midtown staples
like Westside Provisions District.

“You can expect to see a lot of first-
to-market retail and restaurants com-
ing in,” says Garrison. “We're not go-
ing to bring anything that's not super
special to this West Midtown foodie
culture. We've been traveling across
the country and right now we have at
least three or four restaurants that will
be first-to-market or satisfy a certain
niche. We're also targeting a bodega
grocery concept.”

Across the Interstate 75/85 connec-
tor in Midtown, NAP is underway on
one of the larger projects in the city,
the $360 million redevelopment of
Colony Square. NAP’s Weinert says
that the Midtown submarket is a de-
veloper’s dream because of its strong
demand drivers but lack of competi-
tion.

“The market is demanding a criti-
cal mass of retail in Midtown,” says
Weinert. “Midtown has everything
that you would want to have in a mar-
ket development story, like daytime
population, tourism, local resonance,
77 cultural institutions, public trans-
portation — everything but a critical
mass of retail.”

NAP announced last year the
28,000-square-foot food hall, Main &
Main, and recently inked a lease with
luxury movie theater company iPic
Theaters.

“The theater business isn't going
away for as long as we can see,” says
Weinert. “But if you're not provid-
ing the luxury seating experience and
food and beverage options, you're
not going to win in the current mar-
ketplace, especially with the affluent
customer.”

Other Intown Projects

In East Atlanta’s Reynoldstown dis-
trict off the Atlanta BeltLine, Fuqua
Development is also adding a theater
to its Madison Yards project. In ad-
dition to the new AMC Theatres, the
mixed-use development will feature a
Publix, office space and 550 multifam-
ily units.

Selig Enterprises welcomed the first tenant at The Works, Ballard Designs, this
summer. The furniture retailer occupies roughly 20,000 square feet of space.

www.REBusinessOnline.com
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Including Madison Yards, Fuqua
Development has invested roughly
$500 million to develop three projects
in the trade area, in-
cluding two Kroger-
anchored  centers.
Jeff Fuqua says that
area residents and
businesses request-
ed even more gro-
cery and a theater
for Madison Yards.

“That's what the

‘;.I\ / : b
)

Jeff Fuqua neighborhood want-
Fuqua ed — theaters, food
Development

and fitness,” says
Fuqua. “It's a dense,
vertical project, and
it will open next summer.”

Paces Properties, well known local-
ly as the developer behind one of the
city’s most successful food hall proj-
ects, Krog Street Market, is also un-
derway on a mixed-use development
in the Reynoldstown area. The devel-
oper recently signed Decatur-based
brewery Three Taverns to its Atlanta
Dairies redevelopment project. Three
Taverns will join other announced
tenants, including a café from Thrive
Farmers, Collier’s Department Store, a
music venue with a rooftop bar and a
diner/ barbecue restaurant.

In Decatur, S.J. Collins recently
signed Gusto, a healthy eatery with a
couple Atlanta locations, to its North
Decatur Square project. The devel-
oper is building the Whole Foods
Market-anchored project across from
Emory Decatur Hospital, which draws
200,000 unique visitors a year. Garri-
son of S.J. Collins says that input from
the community helped define what
that project was going to be from day
one.

“We had more than 60 community
meetings and events with all these
stakeholders within the community,
and the project is going to be complete-
ly different than what we originally
intended it to be,” says Garrison. “We
heard from hospital workers and resi-
dents that they wanted healthy, fast-
casual restaurants and a place where
they could work out after work.”

In addition to the new Decatur
Square store, Whole Foods is anchor-
ing Regency Centers’ redevelopment
of Paces Ferry Plaza near Buckhead,
as well as The Related Cos.” mixed-use
project at the corner of 14th and Spring
streets in Midtown. Whole Foods also
anchored two recently developed
shopping centers in Kennesaw and
Chamblee, both of which recently
sold. (See Atlanta investment article on

page 1.)
Around the Suburbs

There are several mixed-use devel-
opments popping up in metro Atlan-
ta that can’t be reached via MARTA.
Likely the most visible of these is The
Battery Atlanta, the 1.5 million-square-
foot mixed-use village surrounding
SunTrust Park, the new stadium of the

www.REBusinessOnline.com

Atlanta Braves.

BDC and Fuqua Development deliv-
ered the first wave of retail and restau-
rants to the project back in April 2017,
which included entertainment desti-
nations like Punch Bowl Social, Sports
& Social and the Coca-Cola Roxy the-
ater.

In recent months, BDC has executed
a new round of leases with concepts
that will add to The Battery’s unique
offerings. These include Silverspot
Cinemas, The Void, Rock/Creek, The
Escape Game and Allure Nail Bar.

Savi Provisions, a neighborhood gro-

cery concept that sells gourmet food,
wine, spirits and Jittery Joe’s Coffee,
is also making its way to The Battery,
where it will occupy the ground floor
of the new Aloft hotel under construc-
tion.

“The Battery in Cobb County is an
entertainment venue that has been
really successful for the fan experi-
ence,” says Emil Gullia, principal of
Retail Specialists. “Cobb County has
so much economic diversity that it will
continue to be a real Steady Eddie of
growth.”

Also in Cobb County, Halpern En-

terprises is building
off the success of its
Belmont mixed-use
project in Smyrna
by adding a second
12,000-square-foot
building that will
house Your Pie, Real
Subs Café & Deli
and F45 Training, a

y

<1

Emil Gullia  fitness concept origi-
Retail nating in Australia.
Specialists “We've been re-

cruiting restaurants
and services that
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Braves Development Co. is curating a unique mix of retail experiences and restaurants at The Battery Atlanta in Cobb County.
Silverspot Cinemas, The Void, Rock/Creek, Escape Game and Allure Nail Bar are the latest tenants to be announced at the project.

were new to Smyrna and weren't go-
ing to be vulnerable to online shop-
ping,” says Halpern.

In the East Cobb district, Fuqua
Development recently signed Publix
Super Markets” small-format chain
GreenWise to its first location in metro
Atlanta. The organic grocery store will
occupy space at Sandy Plains Market-

place in close proximity to an existing
Target and Publix. Fuqua says that
GreenWise stores will be situated near
Publix’s more successful stores in the
Southeast.

“Publix feels like it's a different
trip,” says Fuqua.

Fuqua Development is also under-
way on a 65-acre mixed-use project on
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the outskirts of the metro Atlanta mar-
ket in Buford, a city on the outer edge
of Gwinnett County. Dubbed The Ex-
change, the $250 million project will
sit in close proximity to Simon’s Mall
of Georgia and will include 500 multi-
family units.

“This is going to be the place for
Gwinnett County, this is it. There's

www.mcshane-construction.com
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going to be a food hall, restaurant
park, entertainment venues, fitness,
grocery, retail and movies,” says
Fuqua. “We've been working on this
for years. In terms of modern retail
development, this is nirvana in its ten-
ant mix. We have committed tenants I
can't talk about yet, but it's really go-
ing to be amazing.”

The Exchange isn’t the only project
coming to the I-85 corridor in Gwin-
nett County. NAP has announced a
$900 million mixed-use development
in Duluth that will give a facelift to a
campus that draws plenty of its own
fanfare.

Situated off Satellite Boulevard with
high visibility from I-85, the campus
is home to Infinite Energy Center, Fo-
rum Convention Center, the Perform-
ing Arts Center and the Hudgens Art
Center. Between these four venues,
the campus hosts roughly 1,000 events
a year, which NAP’s Weinert says is
an ideal base to build a large-scale
mixed-use project.

“There's always things going on
there in a big way,” says Weinert.
“Whether it's U2, Justin Timberlake,
hockey games, graduations or con-
ventions. The Performing Arts Center
is always sold out. It's remarkable.”

NAP used its successful Avalon
project in Alpharetta as a template in
its design of Revel.

“Revel will feature a main street-

COMMERCIAL
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style boulevard just like Avalon,” says
Weinert. “The project will have four
levels of residences above retail, four
levels of loft offices above retail, two
existing office towers, plus three of-
fice towers we're going to build and
additional multifamily behind the re-
tail that will connect. There will also
be townhomes and three hotels — the
Marriott four-star and the existing
Embassy Suites and Holiday Inn.”

Revel will also include a food hall,
movie theater, an organic grocer and a
food-driven bowling concept. Weinert
says that NAP is currently negotiating
16 letters of intent with groups for res-
taurants not including the food hall.

“Atlanta is a chef-driven town, so
seeing the way they're embracing the
project here is enormous,” says Wein-
ert. “The food and beverage and en-
tertainment offerings will function as
an anchor rather than specialty retail
and fashion.”

Getting the City Involved

Many municipalities in the metro
Atlanta area are getting in on the de-
velopment action and partnering with
local developers in order to build a
sense of community in their towns.
Developers say that cities and town-
ships are actively seeking them out
because their citizens don’t feel like
they should have to travel to other
cities to enjoy restaurants or entertain-
ment venues.

“Many municipalities are seeing the
trend of residents wanting a more ur-
ban, walkable experience. We want to
get out of our cars and enjoy our com-
munities,” says Mindy Selig of Selig
Enterprises. “Pedestrian access, green
space and a successful mix of uses
are crucial to these types of develop-
ments.”

Selig Enterprises recently delivered
the retail portion of City Springs, a
$229 million mixed-use project in
Sandy Springs, a Fulton County sub-
urb roughly 14 miles from downtown
Atlanta. Selig partnered with the City
of Sandy Springs and Carter USA for
the project, which serves as the down-
town district for the city.

The project features four restaurants
and three health/wellness concepts,
including two boutique fitness shops.
The retail and restaurants serve the
civic offices in City Springs, as well as
a performing arts center.

In Gwinnett County, Fuqua De-
velopment is partnering with City
of Peachtree Corners to develop
Peachtree Corners Town Center, a 21-
acre development that will feature 70
townhomes, a town green and retail
and restaurants.

The $103 million project will be the
second metro Atlanta landing spot
for dine-in theater concept Cinebis-
tro. Fuqua Development recently an-
nounced 14 other tenants joining the
project, including Marlow’s Tavern,
Farm Burger, Hollywood Feed, Sage
Dental, Tipsy Salon Bar, Salata Salad

www.REBusinessOnline.com

Bar and Feed Fried Chicken and Such.

Gullia of Retail Specialists says de-
mand is strong for even more of these
projects as can be witnessed by other
successful downtown overhauls in-
cluding Town Center Suwannee and
Downtown Woodstock.

“Atlanta could use more high-qual-
ity, thoughtful mixed-use projects,”
says Gullia. “Thoughtful planning for
the needs of the community in presen-
tation, merchandise, event manage-
ment and green space are key. More
public/private partnerships clearly
help these developments.”

The kind of centers that we're building
today are so different. Every project has

to be a place.

Fuqua says that having city sup-
port is an added benefit to developing
these mixed-use developments versus
traditional private ventures.

“If the city is a partner in the pro-

— Jeff Fuqua, Fuqua Development
Principal

cess, it helps it happen better and
faster, probably,” says Fuqua. “That's
why so many are happening. It's like
having a business partner that's a city,
it's a different kind of partnership.” ®

We are respected for relationships,
transactions and results that spans
four generations. Today, we still put
our words into action across our
portfolio with creative and flexible
tenant and landlord solutions. We
are Mimms Enterprises, and we are
ready to work with you.

Let's talk.
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